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Abstract

The COVID-19 pandemic has led to a huge wave of compassion. In particular, online volunteer-
ing platforms established channeling help for high-risk groups. It is unclear under which condi-
tions volunteers were satisfied with their COVID-19 volunteering mediated by these platforms
and whether they will continue their engagement after the crisis. Therefore, and considering per-
sonal susceptibility to COVID-19 infection, this study analyzes the effects of different platform
support for volunteers and the fulfillment of volunteers’ motives. The study is based on an online
survey of a sample of 565 volunteers who registered at and were placed by a Swiss online plat-
form. Fulfillment of distinct volunteer motives and platform support drive COVID-19 volunteer-
ing satisfaction. Moreover, motive fulfillment and platform-related support indirectly impact
willingness to volunteer long-term via volunteering satisfaction. Finally, the empirical results
show that motive fulfillment and the effect of platform support are contingent on perceived sus-

ceptibility to infection.



Introduction

This study deals with informal crisis volunteering during the lockdown period of the COVID-19
pandemic in Switzerland. Informal crisis volunteering is defined as one-time and short-term re-
sponse to emergencies, disasters, and sociopolitical crises (Smith et al., 2016). Crisis volunteers
most often react ad hoc and without organizational context or guidance. Usually, their motives
are sympathy and empathy, and their actions are based on individual decision-making and their
own resources (Aguirre et al., 2016).

During the COVID-19 pandemic, people volunteered to support the public health system,
went shopping for people in high risk populations, or supported nonprofits in their services (e.g.,
Beardmore et al., 2020). Studies investigating the underlying mechanisms of this unique kind of
helping behavior revealed a pronounced effect of prosocial motives on the willingness to help
(Mak & Fancourt, 2020). However, previous studies have shown that untrained and inexperi-
enced informal crisis volunteers may risk both their own health and the health of those people in
need (Whittaker, McLennan, & Handmer, 2015). As our data shows, and as occurred in previous
crises (Simsa, Rameder, Aghamanoukjan, & Totter, 2019), the number of informal crisis volun-
teers in the COVID-19 pandemic — referred to in the following as COVID-19 volunteers — far ex-
ceeded the demand for ad hoc help. Hence, the relevant question in crises is not how to recruit
volunteers but how to prevent negative consequences from the oversupply and how to channel
commitment in such a way that informal crisis volunteering can have positive outcomes.

This study focuses on informal, spontaneous help for strangers organized through online vol-
unteering platforms matching helpers and people in need. Given the circumstances during the
lockdown, COVID-19 volunteers were highly dependent on the matching platforms to link them
with people in need and supply the volunteering tasks (Spear, Erdi, Parker, & Anastasiadis,

2020). Online platforms have been found to be an effective instrument for volunteer recruitment



and for matching volunteers to tasks in crisis situations (Rotolo & Berg, 2011). Moreover, the
platforms provided COVID-19 volunteers with information on how to act under the lockdown re-
strictions and allowed better steering and control of the unpredictable spontaneous help in crisis
situations. The data sample stems from the Swiss platform Amigos.ch, which mainly offered
matching services for grocery shopping.

The unique situation of a lockdown due to a potential life-threatening communicable disease
raises several research questions on the nature and organization of informal crisis volunteering.
This study analyzes the drivers of COVID-19 volunteering satisfaction and considers motive ful-
fillment as a satisfaction antecedent. Furthermore, this study investigates how the personally per-
ceived susceptibility to infection and the related platform crisis policy affected the satisfaction
with the individual volunteer activity. Additionally, we investigate to what extent the COVID-19
volunteering led to a willingness to volunteer long-term, following existing studies on this matter
(Hyde, Dunn, Bax, & Chambers, 2016; Penner, Brannick, Webb, & Connell, 2005). Hence, our
research questions are:

What effects do the perceived service quality and crisis policy measures have on the satisfac-

tion with COVID-19 volunteering?

What effect does the fulfillment of motives through COVID-19 volunteering have on satis-

faction with the COVID-19 volunteering?

Does satisfaction with the COVID-19 volunteering mediate the effect of the antecedent fac-

tors on the willingness to volunteer long-term after the COVID-19 pandemic?

What effect does the volunteers’ perceived susceptibility to COVID-19 infection have on the

degree of volunteering motive fulfillment and volunteer satisfaction?



Conceptual Model

Figure 1 depicts the model of COVID-19 volunteering satisfaction. Work satisfaction is based on
the assessment of one’s own work content and working environment (Yousef, 2002). In line with
Francis and Jones (2012) and Kulik, Arnon, and Dolev (2016), we assume that the fulfillment of
motivational goals contributes to satisfaction with volunteer work. We consider Clary et al.’s
(1998) volunteer functions inventory (VFI) approach as the basis for the conceptualization of the
motive-related roots of volunteer satisfaction. Given the unique circumstances of COVID-19 vol-
unteering (e.g., spontaneous help, everyday tasks, short-term engagement), we hypothesize that
only the fulfillment of specific VFI motives is decisive for satisfaction formation (see hypothesis

delineation in Table A1, Supplemental Appendix). Therefore, Hypothesis H; is:

Hi: The fulfillment of the career (Hia), social (Hiq), and understanding (Hic) functions has no
effect on COVID-19 volunteering satisfaction. The fulfillment of the enhancement (Hiv),
protection (Hi¢), and values (Hir) functions has a positive effect on COVID-19 volunteering

satisfaction.

This study considers factors that capture the platforms’ support to volunteers during the
COVID-19 crisis. Rosychuk et al. (2008) showed that a well-designed information policy had
positive effects on willingness to volunteer in an influenza pandemic. Hence, we assume that the
assessment of the online platforms’ crisis-policy measures (e.g., supply of health information) has
a positive impact on COVID-19 volunteering satisfaction. In line with Brady and Robertson’s
(2001) reasoning, we consider perceived service quality as a further platform-related antecedent
of COVID-19 volunteering satisfaction. We consider service quality perception as a formative

construct (see Table A3, Supplemental Appendix) and Hypothesis H»> reads as follows:



Hz: Platforms® COVID-19 crisis policy measures (H2.) and perceived service quality (Hazp)

have a positive effect on COVID-19 volunteering satisfaction.

Vecina, Chacon, and Sueiro (2009) and Hyde et al. (2016) reveal that volunteer satisfaction
strengthens the intention to volunteer long-term. Furthermore, previous research shows that con-
sumer satisfaction acts as a mediator between expectation confirmation and repurchasing behav-
ior (e.g., Szymanski & Henard, 2001). In line with this stream of research, authors from the field
of occupational psychology, such as Yousef (2002), show that job satisfaction also acts as an in-

tervening variable. Therefore, Hypothesis H3 is:

Hj3: Satisfaction with COVID-19 volunteering mediates the effects of motive fulfillment,
perceived platform service quality, and the assessment of platforms’ crisis policy on the will-

ingness to volunteer long-term.

We consider the perceived susceptibility to COVID-19 infection as a moderating variable.
Perceived susceptibility captures the degree of the individual belief that one can be infected with,
for instance, the COVID-19 virus (Masa & Chowa, 2014). Wong and Sam (2010) show that more
susceptible citizens have higher information needs in pandemic situations and thus have higher

expectations with regard to the quality of platforms’ crisis measures. Therefore, Hypothesis Hy is:

Ha: The positive effect of the platforms’ crisis policy is stronger (weaker) for volunteers that

perceive themselves as less (more) susceptible to a COVID-19 infection.



One can classify the VFI motives into more instrumental-egoistic (e.g., the career motive)
and more altruistic-ethical (e.g., the value motive) categories (Kulik et al., 2016). Susceptible per-
sons should regard COVID-19 volunteering as more ‘heroic’ because they judge this behavior as
being riskier for them. We assume that the ‘heroic’ nature of COVID-19 volunteering more
strongly contributes to the fulfillment of the altruistic values motive. Furthermore, and in line
with Dugas et al. (2016), the perception that COVID-19 volunteering is a kind of ‘self-sacrifice’
should in particular contribute to the fulfillment of more susceptible persons’ self-enhancement

motive. Hence, Hypothesis Hs is:

Hs: The mean value of value-motive fulfillment (Hs.) and enhancement-motive fulfillment

(Hsb) 1s higher (lower) for persons with high (low) susceptibility perceptions.

Figure 1 about here

Study Design and Measurement

We conducted an online survey among COVID-19 volunteers in the German-speaking part of
Switzerland (‘Deutschschweiz’) who had been placed in a volunteer position via the online plat-
form Amigos.ch. Amigos.ch is a cross-sector collaboration of a retail company, Migros, and a
nonprofit for elder people, Pro Senectute, that provides volunteer opportunities in the field of
neighborhood assistance for elderly and disabled people. In the period from May 6, 2020 to June

3, 2020, a link on the Amigos.ch app directed users to an online questionnaire. Seven hundred



and thirty-four responses were collected by means of the online survey. Some of these responses
were discarded due to high proportions of missing answers per respondent and inconsistent an-
swers (i.e., straight lining). Moreover, a preliminary study has shown that test persons need at
least eight minutes to read the introductory text as well as the intermediate information and to an-
swer the questions carefully. Hence, all questionnaires with a response time of less than eight
minutes were removed. In sum, the number of questionnaires included was reduced to 565. A to-
tal of approximately 24,300 individuals had registered on the Amigos.ch platform as helpers, but
only approximately 4,250 German-speaking volunteers were actually matched to provide assis-
tance. Hence, the questionnaire response rate was 13.3%. Table A2 in the Supplemental Appen-
dix provides information on the sample characteristics. Table A3 in the Supplemental Appendix
depicts the measurement scales used in this study. Moreover, Table A3 (Supplemental Appendix)
shows that all measures are reliable and valid. To assess the effect of perceived susceptibility on

VFI motives’ mean values, we performed a median split of the originally continuous variable.

Results

For the analysis, we conducted structural equation modeling (SEM) using SmartPLS 3.3.2 (Rin-
gle, Wende, & Becker, 2015) and considered several covariates (see Figure 1). Interested readers
may refer to Hair, Hult, Ringle, and Sarstedt (2016) for further information on the PLS-SEM
method. Figure 2 depicts the R? values of the endogenous variables as well as the significant path
coefficients. Satisfaction has a positive effect on the willingness to volunteer long-term. The ful-
fillment of the enhancement motive and the values motive has a positive effect on volunteer satis-
faction (Hip and Hir). The evaluation of platforms’ crisis-policy measures (H2a) and the service-
quality perception (Ho2p) have positive effects on satisfaction. In addition, the analysis reveals a

significant moderating effect of susceptibility on the relationship between evaluation of the crisis-



policy measures and satisfaction (Hs). The moderating effect indicates that the positive effect of
the crisis-policy evaluation on volunteer satisfaction is more pronounced among respondents with
a low perceived COVID-19 susceptibility. Figure 2 shows that satisfaction mediates the effects of
the enhancement function and the values function, as well as the effects of both platform-related
constructs (Hz). In addition, Figure 2 reveals that susceptibility has a positive effect on the fulfill-

ment of the values and enhancement motives (Hsa and Hsp).

Figure 2 about here

Discussion and Conclusion

Our study contributes to research on informal, spontaneous volunteering in crisis situations. First,
we show that volunteer satisfaction has an important function in linking the experience of infor-
mal crisis volunteering to long-term volunteering. More precisely, and in line with the research of
Vecina et al. (2009) and Hyde et al. (2016), satisfaction with volunteering during a crisis medi-
ates the effects of the considered anteceding factors and thereby increases the probability of long-
term volunteering.

Second, and building on Francis and Jones (2012) and Kulik et al. (2016), our study offers
findings on the motive-related basis of satisfaction with informal crisis volunteering. Starting
from Clary et al.’s (1998) VFI approach, our empirical results show that, in particular, the fulfill-
ment of the enhancement motive and the values motive positively affected COVID-19 volunteer

satisfaction. Apparently, COVID-19 volunteering was a way to increase self-confidence and to



altruistically care for people in need. Furthermore, our study shows that motive fulfillment was
more pronounced for volunteers who perceived themselves to be susceptible to COVID-19 infec-
tion. Interestingly, in contrast to findings of the study by Kulik et al. (2016), the satisfaction of
the protection motive had no effect on the satisfaction of COVID-19 volunteers. Accordingly,
COVID-19 volunteering was not a way to reduce negative emotions or escape from the reality of
the lockdown situation. In addition, the fulfillment of the career, social, and understanding func-
tion was not relevant for the formation of COVID-19 volunteering satisfaction.

Beyond individual motives and activities, our study adds to a better understanding of how to
accommodate the many spontaneous volunteers in a crisis. Online platforms are an efficient
means to channel the oversupply of informal crisis volunteers and to match helpers with people in
need. Hence, the platforms may mitigate the negative side effects of spontaneous empathetic and
sympathetic helpfulness in crisis situations that are highlighted by Whittaker et al. (2015). In line
with this notion, and as a further contribution to research, our study shows that the platforms ful-
fill an information and support function for the volunteers and thus improve the personal percep-
tion of the individual volunteer experience. This is in line with findings from Rosychuk et al.
(2008) about the relevance of well-designed information policies during pandemics. However,
the present study shows that the effect of this supportive function is less pronounced for the for-
mation of volunteer satisfaction under the condition of high perceived personal susceptibility to a
COVID-19 infection.

Crises will continue to occur in the future, and accordingly, the results of this study are of in-
terest to state agencies and nonprofits in the area of crisis reaction. Since informal crisis volun-
teering satisfies the values and enhancement motives, the identification and selection of potential
volunteers to whom these volunteering functions are particularly important should be advanta-

geous. In addition, advertising appeals in comparable crisis situations should communicate the



possibility of self-enhancement and providing selfless and altruistic help. Furthermore, because
of its positive effect on motive fulfillment with respect to volunteers’ perceived susceptibility,
communication campaigns should not try to downplay the risks associated with such crisis situa-
tions. Volunteer organizations should in particular meet susceptible volunteers’ expectations re-
garding the provision of safety information and other support measures.

Every empirical study has limitations: First, it is not certain whether the sample is representa-
tive of the people who volunteered during the COVID-19 crisis. Second, the internal validity of
survey studies is lower than that of experimental studies. Third, this study considers only one
online platform, and thus external validity might be limited. Future studies may try to overcome
these limitations. Especially, future studies in other crisis situations could verify the relevance of
the identified drivers of volunteer satisfaction. Additionally, in order to tailor targeting strategies,
it would be interesting to determine for which volunteer segment the fulfillment of the enhance-
ment function and the values function is particularly crucial. Finally, the extent to which COVID-

19 volunteers are actually engaged as volunteers after the end of the crisis should be investigated.
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Figure 1. Conceptual Model.
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Figure 2. Significant Effects.



Table A1. General and COVID-19 Specific Effects of the Fulfilment of VFI Motives.

Mechanism underlying
the positive effect of vol-
unteering functions

Hypothesis regarding the COVID-19 volunteering-
specific effect

Hypothesis
confirmed

- Career-related benefits of

volunteering (Clary et al.,
1998).

* Acquisition of knowledge

and skills in a domain of

This function “applies to situations where the individ-
ual is using the volunteer experience to build career
experience” (Gage & Thapa, 2012, p. 413). Itisa
strong predictor for younger people’s intention to vol-

S unteer (e.g., Cho, Bonn, & Han, 2018). No special
§ s professional and aca- professional qualifications can be acquired when shop- \/
S 5 demic development ping for persons in need of assistance. Moreover, stu-
= (Chacoén, Gutiérrez, dents make up only a small part of the sample. Hence,
Sauto, Vecina, & Pérez, Hypothesis Hi, is:
2017).
Hia: The fulfillment of the career motive has no effect
on COVID-19 volunteering satisfaction.
* Benefits obtained from According to Dunn, Chambers, and Hyde (2016), the
development of self-es- enhancement function is most salient for episodic vol-
= teem through volunteer- unteering. Because COVID-19 volunteering bears re-
L = ing (Clary et al., 1998). semblance to episodic volunteering, COVID-19 volun-
IS . ; . X .
S § - Satisfaction related to teering can help to strengthen volunteers’ self-image. \/
S £ personal growth (Clary et  Therefore, Hypothesis Hi, reads as follows:
= & 1., 1998).
N al.,
= Hip: The fulfillment of the enhancement motive has a
positive effect on COVID-19 volunteering satisfac-
tion.
- Benefits obtained froma  Although Dunn et al. (2016) show that the protective
reduction of negative function is one of the less salient functions in the con-
emotions (Wu, Wing Lo,  text of episodic volunteering, it can be assumed that
& Liu, 2009). volunteering can be a means for the reduction of nega-
+ A means to cope with in-  tive emotions which arose during the isolated and
3 S ner conflicts (Gage & stressful lockdown. This notion is in line with Kulik,
§ s Thapa, 2012). Arnon, and Dolev’s (2016) findings that show a higher X
§ § - Ego-protection and es- importance of volunteering as a means to escape from
< &= cape from problems reality among spontaneous volunteers. Hypothesis Hi
(Chacon et al., 2017). therefore is:
Hie: The fulfillment of the protection motive has a
positive effect on COVID-19 volunteering satisfac-
tion.
* Benefits obtained from The social function is in an episodic context usually a
the opportunities to be strong predictor for volunteering (Dunn et al., 2016).
with friends and meet However, in an online volunteering context, this effect
new people (Clary et al., seems to be weakened or even reversed (Cox et al.,
3 ,§ 1998). 2018). Since the COVID-19 engagement under con-
'g § - Important reference per- sideration is mediated online and the volunteers had \/
QE sons appreciate the vol- no or very few personal contacts, Hypothesis Hiq is

unteering activity (Chen,
Liu, & Legget, 2019).

formulated as follows:

Hia: The fulfillment of the social motive has no effect
on COVID-19 volunteering satisfaction.




Table Al. (Continued)

Mechanism underlying
the positive effect of vol-
unteering functions

Hypothesis regarding the COVID-19 volunteering-
specific effect

Hypothesis
confirmed

Benefits obtained from
the chance to learn and
develop new skills

According to Davila and Diaz-Morales (2009), the un-
derstanding motivation is particularly relevant for
younger persons. The sample of the present study in-

&0 (Chacon et al., 2017). cludes a significant proportion of people who can no
< = Opportunity to use longer be classified as young. Furthermore, and due to
§ '% knowledge and skills that  the rather simple tasks that the COVID-19 volunteers \/
§ S otherwise go unpracticed finish (e.g., shopping for elder people, go for a walk
T (Clary et al., 1998). with the dog for risk groups), no significant effect is
S expected. Hence, Hypothesis Hi. reads as follows:
Hie: The fulfillment of the understanding motive has
no effect on COVID-19 volunteering satisfaction.
Benefits obtained from The COVID-19 volunteering under consideration is a
expressing altruistic val-  prosocial behavior that clearly has altruistic and hu-
ues through volunteering  manistic characteristics. Francis and Jones (2012)
(Cho et al., 2018). showed in an emergency service volunteering context
Opportunity to act in a that the fulfillment of the values function has a positive
v S prosocial and humanitar-  effect on satisfaction. Moreover, and as Dunn et al.
§ = ian manner (Cho et al., (2016) show, the values function is a major driver of \/
N 5 2018). episodic volunteerism. In a study on volunteer satisfac-

tion, Kulik et al. (2016) reveal that altruistic motives
are more decisive for spontaneous volunteers. Hence,
Hypothesis Hir is:

His: The fulfillment of the values motive has a positive

effect on COVID-19 volunteering satisfaction.
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Meine, P. (1998). Understanding and assessing the motivations of volunteers: A functional approach. Journal of Personality and Social Psy-
chology, 74(6), 1516-1530. Cox, J., Oh, E. Y., Simmons, B., Graham, G., Greenhill, A., Lintott, C., Masters, K., & Woodcock, J. (2018). Doing
good online: The changing relationships between motivations, activity, and retention among online volunteers. Nonprofit and Voluntary Sector
Quarterly, 47(5), 1031-1056. Davila, M. C., & Diaz-Morales, J. F. (2009). Age and motives for volunteering: Further evidence. Europe’s
Journal of Psychology, 5(2), 82-95. Dunn, J., Chambers, S. K., & Hyde, M. K. (2016). Systematic review of motives for episodic volunteering.
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properties of the volunteer functions inventory with Chinese students. Journal of Community Psychology, 37(6), 769-780.




Table A2. Sample Characteristics.

Age

Gender
Male
Female
Diverse
Not specified
Citizenship
Swiss
Swiss and one other
Other citizenship
Not specified
Highest Educational Achievement
Compulsory school
Upper secondary level
Tertiary level
Other
Not specified
Professional Activity
Trainee
Employed part-time
Employed full-time
Not working
Self-employed
Student
Miscellaneous
Not specified
Past Volunteering Behavior (Did you volunteer before the COVID-19 crisis?)
Yes, I volunteered in the twelve months before the COVID-19 crisis.

Yes, I used to volunteer, but the period of my commitment is more than twelve
months before the COVID-19 crisis.

No, I have never volunteered before.

M SD
36.17 12.03
N %
134 23.72
420 74.34
0 0.00
11 1.95
N %
411 72.74
&9 15.75
54 9.56
11 1.95
N 0/0
59 10.44
131 23.19
190 33.63
145 25.66
40 7.08
N %
16 2.83
160 28.32
207 36.64
32 5.66
24 4.25
59 10.44
51 9.03
16 2.83
N %
192 33.98
145 25.66
228 40.35

Note. M = mean, SD = standard deviation, N = frequency.



Table A3. Measurement Items, Descriptive Statistics, and Reliability and Validity Indicators.

LV MV M SD A

Career Function (Clary et al., 1998; Oostlander, Giintert, Schie, & Wehner, 2014) VIFs
= 1.528; VIFw = 1.532; M = 1.878; SD = 1.021; o = .813; CR = .867; AVE = .569;
F/L =.695

Please think about your voluntary engagement during the COVID-19 crisis and how you
experienced this engagement. (1 = strongly disagree; 7 = strongly agree)

COVID-19 volunteering can help me to get my foot in the door at a place where I 1.71 1.366 .869
would like to work.

I could make new contacts that might help my business or career. 1.48 1.117 761
COVID-19 volunteering allows me to explore different career options. 1.67 1.232 817
COVID-19 volunteering will help me to succeed in my chosen profession. 1.77 1.326 715
COVID-19 volunteering experience will look good on my résumé. 2.75 1.792 577

Enhancement Function (Clary et al., 1998; Oostlander et al., 2014) VIFs=1.611; VIFw
=1.621; M =5.010;, SD = 1.267; o =.808; CR = .870; AVE = .578; F/L = .642
Please think about your voluntary engagement during the COVID-19 crisis and how you
experienced this engagement. (1 = strongly disagree; 7 = strongly agree)

COVID-19 volunteering makes me feel important. 5.17 1.674 810
COVID-19 volunteering increases my self-esteem. 4.69 1.804 .832
COVID-19 volunteering makes me feel needed. 5.50 1.559 817
COVID-19 volunteering makes me feel better about myself. 5.50 1.600 768
COVID-19 volunteering is a way to make new friends. 4.19 1.838 531

Protection Function (Clary et al., 1998; Oostlander et al., 2014) ViFs = 1.517; VIFy =
1.533; M =2922; SD = 1.562; a. = .876;, CR =.902; AVE = .652; F/L =.605

Please think about your voluntary engagement during the COVID-19 crisis and how you
experienced this engagement. (1 = strongly disagree; 7 = strongly agree)

No matter how bad I’ve been feeling, COVID-19 volunteering helps me to forget 3.36 1.954 .897
about it.

By COVID-19 volunteering I feel less lonely. 3.11 2.008 814
Doing COVID-19 volunteer work relieves me of some of the guilt over being more 2.79 1.935 612
fortunate than others.

COVID-19 volunteering helps me work through my own personal problems. 2.32 1.683 794
COVID-19 volunteering is a good escape from my own troubles. 3.02 1.953 .887

Social Function (Clary et al., 1998; Oostlander et al., 2014) VIFs = 1.366; VIFy =
1.354; M =3.527; SD = 1.254; a = .748; CR = .832; AVE = .567; F/L =.603

Please think about your voluntary engagement during the COVID-19 crisis and how you
experienced this engagement. (1 = strongly disagree; 7 = strongly agree)

People I’'m close to want me to volunteer during the COVID-19 crisis. 1.92 1.475 431
People I know share an interest in community service. 4.11 1.608 .801
Others with whom I am close place a high value on community service right now. 4.32 1.777 821
COVID-19 volunteering is an important activity to the people I know best. 3.76 1.743 .875

Understanding Function (Clary et al., 1998; Oostlander et al., 2014) VIFs = 1.928;
VIFw = 1.938; M =3.578; SD = 1.453; a = .851; CR = .892; AVE = .623; F/L = .665
Please think about your voluntary engagement during the COVID-19 crisis and how you
experienced this engagement. (1 = strongly disagree; 7 = strongly agree)

I can learn more about the cause for which I am working voluntarily. 3.20 1.805 780
COVID-19 volunteering allows me to gain a new perspective on things. 4.43 1.703 762
COVID-19 volunteering lets me learn things through direct, hands on experience. 3.29 1.910 .805
I can learn how to deal with a variety of people during the COVID-19 crisis. 3.65 1.873 .807

I can explore my own strengths through COVID-19 volunteering. 3.31 1.887 793




Table A3. (Continued)

LV MV

SD

Values Function (Clary et al., 1998; Oostlander et al., 2014) VIFs = 1.336, VIFy =
1.411; M=5.798; SD = .978; a. =.772; CR = .842; AVE = .516, F/L = .561
Please think about your voluntary engagement during the COVID-19 crisis and how you
experienced this engagement. (1 = strongly disagree; 7 = strongly agree)
I am concerned about those less fortunate than myself during the COVID-19 crisis.
I am genuinely concerned about the particular group I am serving.
I feel compassion toward people who are particularly in need during the COVID-19
crisis.
I feel it is important to help others right now.
I can now do something for a cause that is important to me.
Evaluation of the Online Platform’s Crisis Policy (Sclf-developed) VIFs = 1.238;
VIFw = 1.261; M = 6.047; SD = .945; a.=.766;, CR = .852; AVE = .594,; F/L = .519
The following questions relate to how the platform handles the threat of getting infected
with the COVID-19 virus. (1 = strongly disagree; 7 = strongly agree)
The online platform has always provided me with the information I needed to pro-
tect against infection.
The online platform has always tried to protect me as a volunteer against infection.
The online platform has always tried to protect those seeking help against infection.
The online platform helped me to provide myself with adequate hygiene protection.

Perceived Online Platform’s Service Quality (Self-developed formative measurement
scale based on Parasuraman, Berry, & Zeithaml, 1991) ViFs = 1.254; VIFw = 1.274; M
=6.431;, SD =.798
The following questions relate to the online platform through which you were placed to
volunteer. (1 = strongly disagree; 7 = strongly agree)
As promised, the online platform reliably and accurately put me in touch with those
seeking help. (‘Reliability’) VIF = 1.300
The online platform has always responded promptly and actively to my inquiries.
(‘Responsiveness’) VIF = 2.159

The online platform’s website is visually appealing and well structured. (‘Tangi-
bles’) VIF = 1.564

Contact with the online platform can be described as positive and competent. (‘As-
surance’) VIF = 1.970

The online platform showed understanding for my problems and responded to my
concerns. (‘Empathy’) VIF = 1.656

Perceived Susceptibility to a COVID-19 Infection (Masa & Chowa, 2014) VIFs =
1.083; VIF crisis « Suscer = 1.036; M = 5.063; SD = 1.307; oo = .711; CR = .821; AVE =
.607; F/L =.244
Please assess the risk that you can become infected with the COVID-19 virus during
your volunteer work. (1 = strongly disagree; 7 = strongly agree)
People who volunteer during the COVID-19 crisis can get infected with the
COVID-19 virus.
People who volunteer during the COVID-19 crisis must certainly be worried that
they might get infected with the COVID-19 virus.

A person who volunteers during the COVID-19 crisis could get infected with the
COVID-19 virus if he/she cannot protect himself/herself properly.

5.82
5.16
6.05

6.38
5.58

6.58

6.37
6.62
4.62

6.50

6.39

6.53

6.54

6.20

5.11

4.16

5.92

1.320
1.561
1.172

1.132
1.571

.891

1.081
811
2.189

1.058

1.193

.904

913

1.212

1.674

1.873

1.348

705
.698
.688

731
766

.823

.829
814
.590

742

.691

353

.588

.849

.675

7193

.858

518

.057

-.183

.140

.658




Table A3. (Continued)

LV MV M SD A w

Satisfaction with COVID-19 Volunteering (Boezeman & Ellemers, 2009) VIFy =
1.397; M = 6.403; SD =.760; a.=.775; CR = .870; AVE = .693; F/L = .484

Please think about whether and to what extent you are satisfied with your volunteer work
during the COVID-19 period. (1 = strongly disagree; 7 = strongly agree)

All in all, I am satisfied with my volunteer job during the COVID-19 period. 6.23 1.044 .690
In general, I like my volunteer job during the COVID-19 period. 6.43 .895 917
In general, I like working as a volunteer during the COVID-19 period. 6.55 .816 872

Willingness to Volunteer Long-term (Self-developed) M = 4.337; SD = 1.651; Pear-
son =.451; CR =.837; AVE =.720; F/L =.183

Please answer the following questions about your willingness to continue voluntary
work beyond the COVID-19 crisis. (1 = not probable; 7 = very probable)

How likely is it that you will quit volunteering during the six months following the 4.22 1.944 798
COVID-19 crisis? (R)
How likely is it that you will continue working as a volunteer for another two years 4.45 1.932 .896

after the COVID-19 crisis?

Note. LV = latent variable, MV = manifest variable, M = mean, SD = standard deviation, A = standardized loading, » = standardized outer weight, VIF = variance
inflation factor, a = Cronbach’s alpha, CR = composite reliability, AVE = average variance extracted, F/L = Fornell-Larcker ratio, Pearson = Pearson correlation
coefficient, R = reversely coded. Outer VIFs and outer weights are reported for perceived online platform’s service quality due to its formative character. VIFg
and VIFy display inner VIFs resulting from collinearity analysis focusing satisfaction with COVID-19 volunteering or willingness to volunteer long-term,
respectively. The VIF resulting from the moderation analysis’ interaction effect (i.e., perceived susceptibility to a COVID-19 infection x evaluation of the online
platform’s crisis policy) is indicated by VIFcyisis x suscept- Due€ to convergent-validity problems, we had to delete one item of the social-function VFI sub-scale (i.e.,
“My friends volunteer during the COVID-19 crisis.”). All factor loadings of the reflective measurement scales are significant at the 1% level but only two of the
weights of the formative measurement approach are significantly higher than zero. However, all but one of the factor loadings of this formative construct are
greater than .5; they all indicate significant influence. Accordingly, and to ensure content-validity, every dimension of the SERVQUAL approach has been
considered.
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A. A., Haugen, J., & Meine, P. (1998). Understanding and assessing the motivations of volunteers: A functional approach. Journal of Personality and Social
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